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Remodeling industry confidence
improves year over year
NAHB released its NAHB/Royal Building Products Remodeling Market Index (RMI) for the third quarter, 
posting a reading of 87, up five points from the third quarter of 2020. The finding is a signal of residential 
remodelers’ confidence in their markets, for projects of all sizes.

“Demand for remodeling remains strong, and remodelers are doing quite well as long as they can ade-
quately deal with material and labor shortages,” said NAHB Remodelers Chair Steve Cunningham, CAPS,
CGP, a remodeler from Williamsburg, Va. “So far, a substantial share of their customers have been willing
and able to tolerate the extra cost and delays of requested remodeling projects.”

The NAHB/Royal Building Products RMI survey asks remodelers to rate five components of the remodeling
market as “good,” “fair” or “poor.” Each question is measured on a scale from 0 to 100, where an index
number above 50 indicates that a higher share view conditions as good than poor.

The Current Conditions Index is an average of three components: the current market for large remodeling
projects, moderately-sized projects and small projects. The Future Indicators Index is an average of two
components: the current rate at which leads and inquiries are coming in and the current backlog of 
remodeling projects. The overall RMI is calculated by averaging the Current Conditions Index and the 
Future Indicator Index. Any number over 50 indicates that more remodelers view remodeling market 
conditions as good than poor.

The Current Conditions Index averaged 90, a four-point increase from the third quarter of 2020. All 
components also posted increases compared to the third quarter of last year: large remodeling projects
($50,000 or more) rose six points to 86, moderately-sized remodeling projects (at least $20,000 but less 
than $50,000) increased five points to 91 and small remodeling projects (under $20,000) inched up one 
point to 91.

The Future Indicator Index averaged 84, up seven points from third quarter of 2020. Both components 
increased as well: the current rate at which leads and inquiries are coming in rose five points to 83 and 
the backlog of remodeling jobs climbed eight points to 85.

“We are seeing strong demand and continued optimism in the residential remodeling market, despite the
fact that supply constraints are severe and widespread,” said NAHB Chief Economist Robert Dietz. “For 
example, well over 90% of remodelers in the third quarter RMI survey reported a shortage of carpenters.
And 57% of remodelers reported having slightly raised prices for projects over the last six months, with 
another 28% indicating a significant increase in price, due in part to higher material costs and ongoing
strong demand. Half of these remodelers reported some pricing out of demand due to higher prices for 
remodeling projects.”

(Remodeling industry confidence article continued on page 16)
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ADVERTISE WITH US
Advertising in The Focus Magazine is cost effective 
and a great way to deliver your message directly 
to your targeted market – the Home Builder!

The Focus Magazine is published monthly and 
distrubuted via email, Facebook and our website.

Contact Gina to reserve your ad space today!
info@gnbhba.com

RATE PER 
MONTH

A six month contract is required.

PREMIUM FULL PAGE – 7.75" x 10.125"                     $350
Inside Front Cover, Inside Back Cover, Center

FULL PAGE – 7.75" x 10.125"                                                        $300

HALF PAGE – 7.75" x 4.937"                                                         $275

QUARTER PAGE – 3.75" x 4.937"                                           $150

BUSINESS CARD – 3.5" x 2"                                                   $75

FOCUS ADVERTISING RATES
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    GNBHBA is a local trade association that offers opportunities to its members to display their products and services. We make no representation, express or implied, regarding the 
qualifications of members or the quality of their products and services, but invite you to examine them for yourself.
    Focus Magazine is the official publication of the Greater New Braunfels Home Builders Association. Focus Magazine is designed and produced by VH3 Creative, LLC and 
published monthly by GNBHBA – GNBHBA address: P.O. Box 311626, New Braunfels, TX 78131; phone (830) 609-4242. A subscription to Focus Magazine is $60.00, included with each
membership. Additional subscriptions are available to members at $5.00 per issue, or $20.00 per issue to non-members. © 2021, The Greater New Braunfels Home Builders Association.
    As part of the Omnibus Budget Reconciliation Act of 1993 taxpayers will no longer be able to deduct state or federal lobbying expenses as ordinary and necessary cost of doing 
business. This means that the portion of your dues that is considered state or federal “lobbying expenses” will not be deductible.
    NAHB has informed us that this amount is $19.91 for the National Association. The Texas Association of Builders declares $81.60 of the state dues to be lobbying expenses.
Also, please note that dues payments to the Greater New Braunfels HBA are not deductible as charitable contributions for federal tax purposes. However, dues payments
(other than state and federal lobbying expenses) may be deductible as an ordinary and necessary business expense. 

View the 2020 Parade 
Magazine Online
Scan this QR Code or follow 
this link:

https://my.flipbookpdf.net/lVWPN

You make a difference in our Association.
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Notes from
the Executive
Director
Have you gotten your spot at the Fall Golf
Tournament? Well, with only a few teams
and partnerships left, it will be sold out in 
no time. The Bandit always hosts a great

tournament. Add Terry and Dorothy McFadden, with Elite Stone, who
pull out all the stops it’s no wonder why. So get out your best golf 
attire and make sure to reserve a team or partnership spot before it’s
too late. Special thanks to Hollywood Crawford, for being this year’s
title sponsor and always supporting the Association in every aspect.

We are nearing the end of our 2021 Events. To close out the year 
join us at the Annual Installation Dinner and Horseshoe Tournament. 
With limited seating, you will want to be sure to be at the table for
some of the best Prime Rib around, cooked by our very own Colby
Duke with Hotchkiss Insurance. Special thanks to our title partners
Strucsure Home Warranty and MG Building Materials. 

Kendall
Kuebel Turner
Executive Director

We are looking forward
to seeing you at 
upcoming events!

Building A Better Association!

Our event partners rock!
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Brad Morris 
President

Ronnie Shikoski
Vice President

David Hevner
Associate Vice President

Coy Chafin
Treasurer

Colby Duke 
Parliamentarian

Troy French
Immediate Past President

Eric Bernal
Clint Ciomperlik
Leslie Evans
Patrick Hollaway
Mike Isbell
Terry McFadden
Marc Miller
David Wood
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NAHB members 
actively recruit the
next generation
Finding qualified subs and trades continues to be a challenge for the
residential construction industry. But NAHB members and HBAs are
stepping up to the plate and taking action. By providing supplies,
scholarships, and one-on-one connections with students, HBAs
around the country are getting out into their communities to spread
the word about the rewarding jobs throughout the industry.

Community College Outreach
Members from the Dallas BA are guest lecturing at the local student
chapter at Collin College in Texas. “What we are doing is not very
flashy,” says Phil Crone executive officer Dallas BA. “But I think it is
very impactful for the students in the program.”

Supplies and Scholarship Support
The Home Builders Association of Tri-Cities (Kennewick, Wash.) 
established a great relationship with a high school skills center called
Tri-Tech, says executive officer Jeff Losey. Local 5th and 8th graders
can tour the school and learn about the variety of careers in 
construction. The center has a presence at local school career fairs 
and mails postcards each year to potential students. The outreach is
already paying off: Losey said the center started its electrical program
this year with 50 spots available, and they received 180 applications.

The HBA hosts an annual golf tournament and 100% of the net 
proceeds are given to the construction program to help them purchase
building materials for student training. In addition to the materials, the
HBA also provides scholarships to help students buy tools and clothes
for a new job.

Direct Connections to Career Professionals
One of the best ways for students to learn how to secure a job in the
industry is by interacting directly with a professional. The HBA of
Greater Cincinnati provided this type of opportunity during their 
careers in construction event at HOMEARAMA, a home show for 
the surrounding area.

(NAHB next generation article continued on page 13)
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April 23/24 - April 30/May 1, 2022
Featuring: 

Bourn Custom Homes, David Mills Custom Homes, G Morris Homes
KC Custom Homes, K&M Construction, Platinum Classic Custom Homes

TA French Custom Builder

GOLD CORPORATE PARTNERS
$3,500

2 Remain Available

Logo to prominently featured on all print advertisements 
including, but not limited to flyers, website, social media, 

newspaper and television

Logo and name recognition as Gold Partner on all radio and 
television commercials and the Parade App.

Logo prominently featured on the cover of the Parade of 
Homes Magazine

Full page color ad in the Parade of Homes Magazine
($1,500 value)

Host privileges for all Parade of Homes

Name and logo featured on every 4'x8' Builder Sign 
in front of each Parade Home

20 Entries to the Parade of Homes
5 tickets to the Premier Party

SILVER CORPORATE PARTNERS
$2,000

6 Remain Available

Logo featured on “Meet The Sponsors” page of the Parade of
Homes Magazine and highlighted on social media with other

Silver Partners prior to the Parade of Homes

Logo used on the Parade App

15 Entries to the Parade of Homes
2 tickets to the Premier Party

Half Page full color ad in the Parade of Homes Magazine
($550 value) 

Ability to upgrade to Full Page ad for additional $400

BRONZE CORPORATE PARTNERS
$1,000

8 Remain Available

Logo featured on “Meet The Sponsors” page of the Parade of
Homes Magazine and highlighted on social media with other 

Bronze Partners prior to the Parade of Homes

5 Entries to the Parade of Homes
2 tickets to the Premier Party

Quarter Page full color ad in the Parade of Homes Magazine
($325 value) 

Ability to upgrade to Half Page ad for additional $125

PREMIER PARTY PARTNER
$2,000

5 Remain Available

Logo on Promotional Photo Backdrop and Tables

Recognized on Social Media emails and event

Option to address the crowd at Premier Party

Option to add merchandise to Swag Bag

4 Entries to the Parade of Homes
6 tickets to the Premier Party with Premium Seating

Quarter Page full color ad in the Parade of Homes Magazine
($325 value) 

Ability to upgrade to Half Page ad for additional $125

Contact Kendall at kturner@gnbhba.com 
to reserve your partnership

NEW
DATES!

NEWDATES!
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How to build customer retention
through efficiency and value
Home owners reside in the same home an average of 13 years, according to the National Association of 
REALTORS. Those who move may need to, or they may want a more efficient home, with the latest 
technology, without remodeling their existing home.

Consumers often develop brand loyalty with household goods, appliances and even large purchases such
as automobiles, so why not homes? Gene Myers, founder and CEO of Thrive Home Builders, has customers
buying their second or even third Thrive home in a Denver Central Park infill neighborhood on the site of
the former Stapleton International Airport. It’s the largest infill project in the country, spanning 20-plus years
of development with more than 10,000 homes, with about 1,000 lots left to be built out. Even with 
competition from several other builders in this development, Thrive has a 26% repeat customer rate.

Thrive has built its brand — and, subsequently, its customer loyalty — around building science, Myers
stated during the most recent Home Performance Counts: Virtual Green Home Tour. An early adopter of 
the EPA Indoor airPLUS certification program, Thrive homes also consistently earn LEED® certification.
Myers believes that third-party certification provides confidence in the product, and the efficiency, quality
and healthy practices used in green-certified homes, coupled with beautiful design, brings customers back.

Myers has incorporated standard solar and offers battery storage through a partnership with Sunnova 
Energy into his homes, with a goal to reduce customers’ utility bills and provide a resilient home that 
owners can remain in comfortably throughout a power outage event, such as a blizzard. These are selling
points builders who are considering building solar-ready homes or offering homes with solar photovoltaic
panels to their customers can employ in their marketing.

As a small home builder, Myers strives to differentiate his company from large builders to attract and 
retain customers.

“The important thing is to just keep pushing and keep trying to refine that competitive edge or that unique
value proposition that you have as a builder,” he noted. “I think the worst thing you can do is be just like
every other builder. From our standpoint, having really crisp product differentiation is a real key to our
being able to prosper in a market that’s heavily dominated by big public builders.”

Myers and other builders provide more insights on high performance building at the Home Performance
Counts: Virtual Green Home Tour replay library. You can register for the free series to see great projects, 
and ask green building experts and real estate agents about building and selling high-performance homes.

To stay current on the high-performance residential building sector, with tips on water efficiency, energy 
efficiency, indoor air quality, and other building science strategies, follow NAHB’s Sustainability and Green
Building efforts on Twitter.

Courtesy of NAHB
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We appreciate our advertisers!
Building A Better Association!

MEMBER MARKETPLACE
Do Business With Your Fellow Members 



12 August 2021

Visit our
new website

GNBHBA.COM

12 October 2021

GNBHBA 
FALL GOLF 
TOURNAMENT
The Bandit Golf Course
$500 / Team
Includes cart, round of golf for 4 
& food and drinks

NOV
11

Recruit a new GNBHBA member today.
Building A Better Association!
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NAHB calls on Biden to act 
on lumber and supply chain 
bottlenecks
With builders continuing to grapple with lumber price swings and building material supply chain disrup-
tions, NAHB sent a letter to President Biden on Oct. 6 urging the White House to take the following actions:

   •  Redouble its efforts to address lumber price volatility, which has seen cash prices climb by more 
     than 25% over the past month;
   •  Address supply chain bottlenecks for lumber and other building materials and supplies that are 
     causing significant delays and keeping home prices about 20% higher than they were a year ago; and
   •  Return to the negotiating table with Canada and develop a new softwood lumber agreement that will 
     end tariffs on lumber shipments into the United States.

NAHB’s letter stated that these are “three key issues that continue to trouble our members, each extremely
problematic but when combined, will severely hamper the ability to provide affordable housing and provide
jobs to strengthen the economy.”

Since the early days of the Biden administration, NAHB has been actively engaged with the White House 
on these issues. We held several meetings with top administration officials, Commerce Secretary Gina 
Raimondo and HUD Secretary Marcia Fudge and this ongoing dialogue culminated with a White House
building materials summit this summer that was organized by NAHB.

And while lumber prices have fallen sharply since peaking in mid-May, prices have been moving upward
over the past month. This is why NAHB continues to urge the administration to make it an important 
priority to address lumber and building material supply chain issues that are contributing to price 
volatility and harming housing affordability.

Courtesy of NAHB

This year, the HBA awarded four scholarships through their first Construction Careers Initiatives’ Scholarship
Program. The program provides financial support to area students pursuing training or degree programs
leading to a career in residential construction.

NAHB’s Careers in Construction toolkit has ideas and resources for members and HBAs to connect with 
their local community. All NAHB members are invited to join the upcoming workforce development 
champions forum, to share ideas and best practices in residential construction recruitment. 

Courtesy of NAHB

(NAHB next generation article continued from page 8)
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Mark Your Calendars!
HOLIDAY INSTALLATION 
OF OFFICERS DINNER

& HORSESHOE TOURNAMENT
December 8
Good Bull Ranch
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NEW MEMBERS
& RENEWALS

NEW MEMBERS
Classic Services
John Magninat
1893 Highway 46 South 
New Braunfels, Texas 78130
(830) 515-0062
john@classicairtx.com

Keystone Construction, LLC
Dean Buescher
1534 Circolare 
New Braunfels, Texas 78132
(830) 515-2095
deanbuescher@outlook.com

Rebate Haus
Lauren Salinas
162 S Seguin Ave 
New Braunfels, Texas 78130
(210) 386-9920
lauren@rebatehaus.com

Wes Peoples Homes
Wes Peoples
11130 Jollyville Rd
Ste 302 
Austin, Texas 78759
(512) 338-5300 x224
brad.martin@wespeopleshomes.com

William C Little 
Law Firm, P.C.
William (Bill) Little
352 Landa Street 
New Braunfels, Texas 78130
(830) 321-0120
bill@wclittlelaw.com

RENEWALS
Cava Luxury Homes
Nick Callas

Stone Creek 
Custom Homes
Jason Gale

Homestead Roofing
Travis Macha

Kokanee Solutions
Jake Caufield

Paul Swoyer Septic
Paul Swoyer

If your name is not on our new member or renewal list, please call the Association office to report this to me. 
Also, if you have a change in your contact information, either, name, address or phone/email information, please email me with your changes: kturner@gnbhba.com

October 202116

The NAHB/Royal Building Products RMI was redesigned in 2020 to ease respondent burden and improve 
its ability to interpret and track industry trends. As a result, readings cannot be compared quarter to quarter
until enough data are collected to seasonally adjust the series. To track quarterly trends, the redesigned RMI
survey asks remodelers to compare market conditions to three months earlier, using a “better,” “about the
same,” “worse” scale. Seventy-eight percent of respondents said that the current market was “about the
same” as it was three months earlier.

For the full RMI tables, please visit nahb.org/rmi.

Courtesy of NAHB

(Remodeling industry confidence article continued from page 3)
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Advertising Opportunities

•   All Parade of Homes attendees 
    see your logo
•   Direct link to your website
•   Able to track how many clicks 
    you get in the app
•   All information for Parade is done 
    through the Parade Smart App

info@gnbhba.com

App Header ..............................$350
Static Page Top ........................$150
Home List Top ..........................$150
Home List Bottom ....................$150
Home List Between ................$150
Home Detail Top ......................$150
Home Detail Bottom ................$150

(Advertising options below are for App only.)

PARADE SMART APP

For more information email

Back Cover ............................................$2000
Inside Front Cover Full Page................$1600
Inside Back Cover Half Page..................$850
Full Page..................................................$1200
Half Page....................................................$700
Quarter Page ............................................$400

PARADE MAGAZINE ADS
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While some of you may already know me from the freelance photography and web 
design work I’ve done with the GNBHBA, I’m excited to officially introduce myself to
you as your new Membership Chair and Kendall’s operations sidekick. My name is
Gina Graves and I’m originally from New Braunfels and a 2002 graduate of Canyon

High School, so I’m doubly excited about contributing to an organization that is so heavily involved in improving
my hometown. I’ve owned two small businesses in New Braunfels since 2012, and I’m passionate about helping
other businesses be successful; I know this organization and its networking power can be the catalyst for your
own success. You can contact me directly if you have questions about your membership, or have new members
to send our way. You’ll also see me helping with GNBHBA events, sometimes in an official capacity and other 
times with a camera in my hand, and I look forward to meeting each of you along the way. I’m available by 
email at info@gnbhba.com.

MEMBERSHIPNews

Gina Graves
Membership Chair



19www.gnbhba.com



June 2020

PRST STD
US POSTAGE

PAID
SAN ANTONIO, TX
PERMIT #244

P.O. Box 311626
New Braunfels, TX  78131


