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An economic update from
NAHB’s Chief Economist
It has been a dramatic week given ongoing aggressive government action to slow the spread of the
coronavirus. While concern is still growing about the current environment, it is important to keep in mind
that the crisis will eventually end, and with that conclusion, economic healing will progress.
NAHB has made significant forecast revisions given the growing “pause” of the U.S. economy. We are
assuming an approximate eight-week mitigation period, followed by a decline in the growth rate of virus
cases. This will enable portions of the U.S. economy to return to at least partial activity, slowing job losses
and bringing some workers back to work. We estimate that approximately 40% of GDP is on pause or partial
pause (keep in mind that about one-third of the economy is housing and healthcare alone), however this
share has been growing as companies pause operations.
For the second quarter, we are forecasting a minus 11% GDP growth rate, which would be the largest
decline in decades for a single-quarter. The unemployment rate is expected to rise to close to 7%, with the
March and April job reports showing millions of layoffs. The third quarter is likely to post a negative growth
rate as well, due to economic damage in the spring.
Liquidity concerns for the financial system appear to be receding thanks to the swift actions of the Federal
Reserve. The 10-year Treasury rate is near 1%, although that rate declines occasionally as investors sell
bonds to hold cash. The 30-year fixed rate mortgage is averaging approximately 3.6%. The current 260
basis-point gap is larger than in normal periods and reflects some market stress. However, that gap is being
held in place by Fed purchases of mortgage-backed securities.
Given the sharp nature of the 2020 downturn (and its biological rather than financial or economic cause),
we are forecasting that after stressful second and third quarters for the year, the fourth quarter should host
a V-shaped or marked rebound. It is also worth noting that while job losses in March and April are going to
be historic, some sectors (like transportation/delivery and grocers) are adding workers.
While we are forecasting declines for housing construction on net in 2020 (and particularly in the spring),
housing was on solid footing coming into the year. Home builder confidence, as measured on the
NAHB/HMI, registered a slight decline in March to 72, although we clearly expect declines in April.
Single-family starts over the last three months reached post-recession highs when adjusted for seasonal
factors. With low interest rates and policy help for the labor market, housing clearly would be a sector to
lead the economy into recovery after the declines of mid-2020.
The challenge right now is uncertainty and the immense number of job losses occurring in such a short
period of time. Certainty can be provided by a slowing of the number of virus cases. The economic
downturn in the second and third quarters is unfortunately a requirement of social distancing and virus
(NAHB continued on page 14)
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Message from the
President and
the Executive
Director
GNBHBA
CALENDAR

April
1-30

April events cancelled
due to the Covid-19
crisis

June
TBA

Spring Golf
Tournament

* PLEASE NOTE:
Dates could change due to the
COVID-19 revisions.

As we are writing this letter, we are finding ourselves
wondering what is going to transpire between today
and the day each of us read the article after receiving the magazine in
the mail. Each of us that own our businesses are likely looking at ways
to reduce costs, maximize efficiencies and also plan for all scenarios.
Our nation, and our families, are living a new reality that no one
expected or could have been fully prepared for. It is times like this
that we draw on our families, friends, churches and each other to
find strength to weather the storm. As a whole, our Association, and
the members that make it up, are part of that group. We would highly
encourage each of you to call your fellow members and talk through
what they are seeing, any issues they may have experienced or ones
that you are experiencing, and even to bounce ideas off of. Yes, some
of those members may even be “competitors”, but in times like this
our ability to support each other is what will set us apart as an
Association and also help in preparing for the tough times and
prosperous times that inevitably lie ahead.
There are tons of resources out there and available to each of our
businesses. On March 27, President Trump signed into law the
Coronavirus Aid, Relief and Economic Security Act or CARES Act.
This law provides significant financial assistance to small businesses
and individual taxpayers through Small Business Administration
(SBA) loans and grants. The first program, known as the Paycheck
(Message continued on page 6)

We are committed to
your success.

Building A Better Association!
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JUNE

MOVED TO GNBHBA SPRING

CONFIRMING NEW DATE

GOLF TOURNAMENT
Olympia Hills Golf Course
$500 / Team

Includes cart, round of golf for 4
& food and drinks

GNBHBA is a local trade association that offers opportunities to its members to display their products and services. We make no representation, express or implied, regarding the
qualifications of members or the quality of their products and services, but invite you to examine them for yourself.
Focus Magazine is the official publication of the Greater New Braunfels Home Builders Association. Focus Magazine is designed and published monthly by VH3 Creative,
(210) 525-0233; GNBHBA address: P.O. Box 311626, New Braunfels, TX 78131; phone (830) 609-4242. A subscription to Focus Magazine is $60.00, included with each membership.
Additional subscriptions are available to members at $5.00 per issue, or $20.00 per issue to non-members. © 2020, The Greater New Braunfels Home Builders Association.
As part of the Omnibus Budget Reconciliation Act of 1993 taxpayers will no longer be able to deduct state or federal lobbying expenses as ordinary and necessary cost of doing
business. This means that the portion of your dues that is considered state or federal “lobbying expenses” will not be deductible.
NAHB has informed us that this amount is $19.91 for the National Association. The Texas Association of Builders declares $81.60 of the state dues to be lobbying expenses.
Also, please note that dues payments to the Greater New Braunfels HBA are not deductible as charitable contributions for federal tax purposes. However, dues payments
(other than state and federal lobbying expenses) may be deductible as an ordinary and necessary business expense.
www.gnbhba.com
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EVENT

PARTNERS

2020
PLATINUM PARTNERS

GOLD PARTNERS

(Message continued from page 4)

Protection Program (PPP) is new to the SBA. This program offers
low-interest rate loans to assist with payroll costs. The second
program, which has always existed during times of natural and
economic disasters, is known as the Economic Injury Disaster Loan
(EIDL) program. This program offers low-interest rate loans for
working capital. If you have not done so, look into these programs.
The Association has actively been involved in discussions with the
Texas Association of Builders (TAB) and following their efforts to
support our industry. They have done a great job working with the
Governor’s office to encourage a state-wide order which, amongst
other things, was issued to name residential construction as an
essential business operation. This was made easier by the intense
lobbying efforts conducted by the National Association of Home
Builders (NAHB) who worked with the Federal Government to revise
their list of essential business to clarify construction activities.
We thank both TAB and NAHB for their tireless efforts in ensuring
continuance of our livelihood. We often get asked what your dues go
towards. Well, this is a perfect example of those dues at work!
We encourage all members to get involved at all levels to help guide
the future of these organizations. We will continue to send out emails
to our members as we learn of any new, factual information or
resources. If you have any suggestions, are interested in serving
within our Association, or are in need of any assistance at all please
reach out to Kendall (kturner@gnbhba.com) or myself
(President@gnbhba.com or Brad@gmorrishomes.com).
Take care and stay well!

Brad Morris
President

Kendall
Kuebel Turner
Executive Director

SILVER PARTNER

Recruit a new GNBHBA
member today.

Building A Better Association!
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GNBHBA
EXECUTIVE
BOARD

FHFA acts to
boost liquidity
and facilitate

Brad Morris
President

Ronnie Schikowski
Vice President

David Hevner

The Federal Housing Finance Agency (FHFA) today authorized Fannie
Mae and Freddie Mac to enter into additional dollar roll transactions
to boost liquidity in the mortgage market. Dollar roll transactions provide mortgage-backed securities investors with short-term financing
of their positions, providing liquidity to these investors.

Associate Vice President

Coy Chafin
Treasurer

Kris Kagey
Secretary

Colby Duke
Parliamentarian

Troy French
Immediate Past President

DIRECTORS
Robert Allison
Eric Bernell
Clint Ciomperlik
Patrick Holloway
Mike Isbell
Terry McFadden
Kim Miller
David Wood

The FHFA also announced it is directing Fannie Mae and Freddie
Mac to “provide alternative flexibilities” to satisfy appraisal and
employment verification requirements through May 17, 2020.
FHFA said it would allow Fannie and Freddie to “use appraisal
alternatives to reduce the need for appraisers to inspect the interior
of a home for eligible mortgages.”
In addition, in the event lenders cannot obtain verbal verification of
the borrower’s employment before loan closing, Fannie and Freddie
will allow lenders to obtain verification via an e-mail from the
employer, a recent year-to-date paystub from the borrower, or a bank
statement showing a recent payroll deposit.
These are the latest actions that FHFA has taken to ensure Fannie Mae
and Freddie Mac fulfill their mission of providing market liquidity
during the coronavirus national emergency. Other actions include a
suspension of foreclosures and evictions for at least 60 days and
offering forbearance for borrowers facing hardship due to coronavirus.
FHFA said that, along with Fannie and Freddie, it continues to monitor
how the coronavirus pandemic is affecting the housing market and
“will continue to update our policies when necessary.”
Courtesy of NAHB

Together, we make a difference.
Building A Better Association!
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Blowin’ Smoke
Bar-B-Que & Chili Cook-Off
& Washer Tournament
Rockin’ R in Gruene
Friday & Saturday

NEW
DATES
!

September 11 & 12

For safety reasons, this event has been rescheduled due to the
COVID-19 pandemic. We are looking forward to seeing you in September!

Presented by

$400 Team Entries

$25 Jackpot Entry (Includes Margarita, Bean & Cook’s Choice)
$50 / Washer Team Entry

(4 Man Team includes Chili, Brisket, Chicken and Ribs, 4 Shirts & 4 2-Day Wristbands)

Register at www.gnbhba.com
For questions or more information, contact
Colby at (210) 240-5155

www.gnbhba.com
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Hollywood Crawford Garage Door
Company earns Angie's List Super
Service Award for the 13th year
in a row
Award reflects company’s consistently high level of customer service.
Hollywood Crawford Garage Door Company is proud to announce that it has once again earned the home
service industry’s coveted Angie’s List Super Service Award (SSA). This award honors service professionals
who have maintained exceptional service ratings and reviews on Angie’s List in 2019.
“Service pros that receive our Angie’s List Super Service Award represent the best in our network, who are
consistently making great customer service their mission,” said Angie’s List Founder Angie Hicks. “These
pros have provided exceptional service to our members and absolutely deserve recognition for the exemplary
customer service they exhibited in the past year.”
Angie’s List Super Service Award 2019 winners have met strict eligibility requirements, which include
maintaining an “A” rating in overall grade, recent grade and review period grade. The SSA winners must
be in good standing with Angie’s List and undergo additional screening.
Hollywood Crawford Garage Door Company President, Randy Oliver says “We have been notified that we
won the 2019 Angie’s List Super Service Award again for the 13th year in a row. We are the only garage door
company in the San Antonio to have earned this award every year since 2007. We work hard every day to earn
the trust of our customers and are thrilled to be recognized by Angie’s List of this achievement and award.”
Service company ratings are updated continually on Angie’s List as new, verified consumer reviews are
submitted. Companies are graded on an A through F scale in multiple fields ranging from price to
professionalism to punctuality.
For over two decades Angie’s List has been a trusted name for connecting consumers to top-rated service
professionals. Angie’s List provides unique tools and support designed to improve the local service experience
for both consumers and service professionals.
Hollywood Crawford Garage Door Company provides garage door installation, garage door openers, and
garage door repair services to San Antonio and the surrounding areas including New Braunfels, Boerne,
Pleasanton, Floresville, Seguin, Bulverde, Spring Branch, Blanco, Devine, Lytle, Castroville, Hondo, Bandera,
Wimberley, Fair Oaks, Bergheim, Pipe Creek, Canyon Lake, Medina Lake, Poth, and La Vernia.
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MEMBER MARKETPLACE
Do Business With Your Fellow Members

We appreciate our advertisers!
Building A Better Association!
www.gnbhba.com
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Energy efficiency and healthy
homes: Top motivators and
practices in the SingleFamily Market
The 2020 Green Single Family and Multifamily Homes SmartMarket Brief asked single-family builders who
self-identified as green builders (building at least half of their projects green) why they choose to build
green, and what their top practices and strategies are to improve green home performance.
More than two-thirds of those surveyed build green projects because they believe it is the right thing
to do. Other top reasons to build green include creating healthier homes, meeting market demand and
differentiating their product in their local market, which are compelling market opportunities for builders
considering entering this market segment.
Energy efficiency is the predominant top practice of nearly all green home builders surveyed. As noted in
the full report, almost all respondents (91%) are using energy-efficient practices to some extent, whether
or not they identify as green, and two-thirds of all builders do so on at least 75% of their homes, illustrating
how the mainstream home building industry is increasing the use of green building practices.
Building to create a healthier indoor living environment, also known as improving indoor environmental
quality, is a practice heavily utilized by single-family builders who responded. Almost half of the green
builders cite it as a top way to improve green home performance, and two-thirds of all builders are
employing strategies to achieve this practice, with 39% doing it for 75% or more of their projects.
This is a significant market segment but may also provide opportunity in many areas to differentiate a
builder in his/her local market.
A more detailed look at strategies employed by green builders whose portfolios include at least 75% green
projects is shown in the final graph. These results complement the previously discussed findings, but also
offer insight on other strategies that green builders find beneficial, such as tight building envelopes and
high-performance ventilation.
The full report — the latest in a series of studies conducted by Dodge Data & Analysis, in partnership with
NAHB — contains results on builders’ perspectives on marketing green homes, drivers and obstacles for
green building, and the use of green products and practices. Download it for free at nahb.org/smr.
Courtesy of NAHB

12

April 2020

www.gnbhba.com

13

TAB Introduces “Stormwater
Training Webinar and
Self-Certification Program”
In an ongoing effort to increase compliance with stormwater regulations and acknowledge good
construction site management practices, over the last year TAB, the Environmental Protection Agency
(EPA) and the Texas Commission on Environmental Quality (TCEQ) have developed an updated stormwater
training program that is now available online.

What you will receive with the Stormwater Training
Webinar and Self-Certification Program
• A moderated webinar
• A Letter of Introduction
• A PDF of the webinar
slides and transcript

• An overview of the
Stormwater SelfCertification Program
• Self-Certification FAQs

• A Stormwater SelfAssessment Checklist
• Helpful links to the
TCEQ’s website

These materials are intended to provide you with an overview of federal stormwater rules, with an emphasis on how they are being applied and administered in the State of Texas. However, implementation of the
training program and/or the self-certification program does not guarantee that you are in compliance with
the law, nor does it guarantee immunity from any inspection or enforcement action by the EPA or TCEQ.
The training is available to TAB members for only $159.99 and $375.99 for non-members (plus sales tax).
To purchase the training, visit https://www.texasbuilders.org/membership/stormwater-program.html.
Courtesy of TAB

(NAHB continued from page 3)

mitigation. If those efforts are successful, then the economy should begin the process of rebounding
shortly thereafter. In the meantime, monetary and fiscal policy are working to ensure the system will be
prepared for such a recovery later in the year.
As more data arrive, we will of course continue to update our outlook. Additional insights and resources
from NAHB are available at nahb.org/coronavirus.
Analysis by NAHB Chief Economist Robert Dietz – Courtesy of NAHB
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Greater New Braunfels Home Builders Association

Bent Nail
Fishing Tournament
EVENT MOVED TO JULY - NEW DATES TO COME
Cash Prizes ~ Live Music ~ Food ~ Raffle Prizes
Updated information and registration @ www.gnbhba.com

www.gnbhba.com
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NAHB provides analysis on
New EPA Water Rule
The Environmental Protection Agency (EPA) and U.S. Army Corps of Engineers (Corps) announced a new
“waters of the United States” (WOTUS) regulation on Jan. 23, at the International Builders’ Show in
Las Vegas. The new regulation, the Navigable Waters Protection Rule (NWPR), redefines the federal
definition of WOTUS under the Clean Water Act (CWA).
The NWPR addresses many of the concerns NAHB had with prior rules, including uncertainty over where
federal jurisdiction begins and ends. Improvements compared to the prior rule include:
• Eliminates “significant nexus” test: The onerous significant nexus test is no longer relevant due
to the NWPR’s focus on features that maintain a surface connection to traditional navigable waters.
• Encompasses fewer adjacent wetlands: Because the NWPR only asserts federal authority over
wetlands that have a surface connection to other jurisdictional waters in a typical year, it does not
encompass the “neighboring” and “similarly situated” waters covered by the 2015 rule.
• Excludes ephemeral waters: The NWPR does not extend federal jurisdiction to waters that form
only in response to rainfall. The 2015 rule included many ephemeral features.
• Narrows federal jurisdiction over tributaries: Because the NWPR requires tributaries to maintain
intermittent or perennial flow, it does not depend on physical observations of “bed and banks and an
ordinary high-water mark” that could form during ephemeral flow and last long after that flow ceased.
Such physical features established jurisdiction under the 2015 rule.
• Excludes more ditches: The NWPR excludes all ditches unless they satisfy the conditions of a
traditional navigable water or tributary. In comparison, the 2015 rule regulated all ditches unless they
met narrow exemptions.
In general, compared to prior rules, the NWPR subjects less area to federal oversight, eliminates ambiguous
tests and provides landowners with greater certainty, and focuses on conditions that are more easily
observable, making it easier to implement in the field.
Courtesy of NAHB

Our focus is on your future.

Building A Better Association!
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NEW MEMBERS
& RENEWALS
NEW MEMBERS
Apex Audio & Video
Clayton O’Neil
17130 TX-46, Suite 8
Spring Branch, Texas 78070
(512) 371-6363

RENEWALS
Prime Seamless Gutters
& Roofing, LLC
Andrew Johnson
7825 Mainland Dr
San Antonio, Texas 78250
(210) 216-3931

James Hardie
Brandon Hernandez

If your name is not on our new member or renewal list, please call the Association office to report this to me.
Also, if you have a change in your contact information, either, name, address or phone/email information, please email me with your changes: kturner@gnbhba.com

www.gnbhba.com
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News

MEMBERSHIP

The past month has been an interesting one for our industry and the country.
During these times, please do not hesitate to reach out with any questions that
you have regarding the benefits of your membership. Members at the local, state,
and national level are all working to ensure that the home building industry is
represented and protected during this time. The National Association of Home
Builders has put together a great resource to help companies navigate the coronavirus pandemic. By visiting
nahb.org/coronavirus you can get up-to-date economic forecasts, policy updates, jobsite safety, and business
continuity resources. As always, feel free to email us at membership@gnbhba.com if we can help in any way.

Vera Ulibarri
Membership Chair

Thanks for your membership!
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